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2024-2025



WORK Achievements 

Eng / Abdulrahim Nukta

75+

Total Budget 
Handled

150K+

Brands Managed

100+ 25

Marketing Campaigns 
Executed

Corporate Tenders 
Secured

USD

Lead Generation

51K+



BRANDING











Branding & Social Media Plan: Strengthening EBDE Academy's brand and online presence



Brand Strategy & Identity: Defining Mystro’s market position and visual identity.



WEBSITES DEVELOPMENT



Design and development of a website for Ace Solutions, an engineering company in 
Saudi Arabia.



Design and development of a website for Karisma Clinic.



Design and development of a website for Emaarco Brand.



DIGITAL MARKETING



Case Study: Analyzing Karisma's successful strategies and key insights



Digital Marketing Strategy: Elevating Utopian’s brand through targeted online campaigns.



360 Marketing Yearly Plan: Comprehensive strategy for ARCAL's year-long success.



Digital Marketing Strategy: Enhancing Emirates Fly's online presence and engagement.



Product Framework: Structuring and optimizing Ok Menu's offerings for success.



Digital Marketing Study: Assessing strategies for International Development Bank’s online impact



Digital Marketing Strategy: Driving MBME Group’s online growth and engagement.



SOCIAL MEDIA MARKETING



Yearly Marketing Calendar: Strategic plan for Union Coop’s annual promotions



Content Strategy: Engaging storytelling to elevate Sah Elnom Restaurant’s brand



Marketing Case Study: Analyzing Novomed’s strategies and their impact.



Advertising & Promotion Plan: Strategically launching Al Fakher Stone’s new product.



Ramadan Campaign: Enhancing Danon’s brand presence during the festive season.



PR Study: Analyzing Fam Properties’ media relations and public perception



Full-Fledged 360 Campaign: Comprehensive strategy for Banque Bemo's market reach



Brand Launch Campaign: Introducing DMC88 with impactful and strategic messaging.



Marketing Plan: Strategically positioning Supair for market growth and visibility.



Digital Marketing Plan: Enhancing Ni-Hao World’s online presence and engagement



Social Media Plan: Elevating VR Division Studio & Academy’s online presence



Marketing Case Study: Evaluating CosmeSurge’s strategies and market impact.



Marketing Plan: Driving Titan’s brand growth and market penetration.



Brand Loyalty Programs: Building customer retention and engagement for Scoptech’s System.



ACTIVATIONS  PLANNING



Final ADIB Cup Media & PR Plan: Maximizing event exposure



Social Change through Football: Driving community impact via Mubadala's initiative



Initiatives & Activations: Boosting engagement and excitement for McDonald's



TENDERS



Curating interactive experiences for optimal attendee participation



Comprehensive technical study ensuring flawless execution for National Day 52



Effective Conference Plan enhancing engagement for Dubai Municipality's objectives.



Analysis Study: Evaluating MBRF's performance and strategic insights



Strategic Media & PR Plan amplifying ADNOC League's visibility and impact



Summer Safety Campaign: Marketing plan to promote seasonal safety



FEASIBILITY STUDY 



Marketing Feasibility Study: Assessing market potential and strategies for stables and entertainment complexes' 
success





Works Snaps



THANK YOU

0569136090
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